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Abstract: Indian capital market has been growing tremendously in last decades. The Indian Mutual Fund Industry is growing rapidly as a mechanism of pooling together the investment of unsophisticated investors and turn in the hands of professionally managed fund managers for consistent return along-with capital appreciation. This paper is an attempt to evaluate perception of individual investors towards Mutual Fund investments in Gujarat State. The finding will help mutual fund companies (AMC) to identify the factors that influence the awareness and perception of investors, for successful design of the product. It can be inferred from this study that mutual fund investors are moderately aware about mutual funds. It is observed fromt he data analysis that their awareness and perception towards mutual fund differs as their level of experience. It can be summed up that Gender, Education, experience and qualification affects the perception of investors.
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1.Introduction:
Indian capital market has been growing tremendously in last decades. The Indian Mutual Fund Industry is growing rapidly as a mechanism of pooling together the investment of unsophisticated investors and turn in the hands of professionally managed fund managers for consistent return along-with capital appreciation. This paper is an attempt to evaluate perception of individual investors towards Mutual Fund investments in Gujarat State. The finding will help mutual fund companies (AMC) to identify the factors that influence the perception of investors, for successful design of the product.
It should be noted that the ‘awareness and expectations’ of investors play vital role in the financial markets. They influence the price of the securities, the volume traded and various financial operations in actual practice. Investors attitude in market are influenced by their perception and they relate the perception to their investment behaviour. It is imperative that consumer (investor behaviour) is influenced by various factors like personal (age, stage in life cycle, occupation, economic circumstances, etc.) financial education, risk attitude and awareness and most significantly by perception about market
2. Literature Review:
Since 1992, a number of articles and brief essays have been published in financial dailies, periodicals, professional and research journals, explaining the basic concept of Mutual Funds and behaviour of investors on them
Shanmugham (2000) conducted a survey of 201 individual investors to study the information sourcing by investors, their perceptions of various investment strategy dimensions and the factors motivating share investment decisions, and reports that among the various factors, psychological and sociological factors dominate the economic factors in investment decisions. In his study “Are Retail Investors Better off Today?” Black (2004) observed that in recent years, investors' attitudes towards the securities industry plummeted, in reaction to both the conflicted research and the mutual fund scandals. He concluded that the most optimistic assessment is that the SEC has plenty of Goetzman and Peles (1997) established that there is evidence of investor psychology affecting fund/scheme selection and switching. Ippolito (1992) says that fund/scheme selection by investors is based on past performance of the funds and money flows into winning funds more rapidly than they flow out of losing funds. 
Risk is generally, associated with various applications differently but in common it means negative connotation such as harm or loss or some undesirable action. Risk expressed by Kaplan and Garrick (1981) demonstrates that risk involves a factor of uncertainty and potential loss that might be incurred. Most of the empirical study have shown that mutual fund investor’s purchase decision is influenced by past performance (Patel, et al. 1992). Research study by (Jones et al, 2007) has proved that a negative correlation exists between advertisement and fund quality. A common investor may expect that mutual fund should opt strategies that have been documented to produce superior returns in the past instead they follow to select portfolios that don’t deviate markedly from market benchmarks (Lokonishok, Shleifer and Vishny, 1997).
Significant gaps that exist between service expectations and perceptions is right from the first step where AMCs are not found capable enough to translate investor’s expectation, reason being financial intermediaries having inadequate knowledge and training are not able to communicate the message to each player effectively. Gupta (1994) made a household investor survey with the objective to provide data on the investor preferences on MFs and other financial assets. The findings of the study were more appropriate, at that time, to the policy makers of mutual funds to design the financial products for the future. Jambodekar (1996) conducted a study to assess the awareness of MFs among investors, to identify the information sources influencing the buying decision and the factors influencing the choice of a particular fund. The study reveals among other things that Income Schemes and Open Ended Schemes are more preferred than Growth Schemes and Close Ended Schemes during the then prevalent market conditions.
3. Objectives of the Study: 
1. To analyse the Perception of Mutual Fund Investors in Gujarat State.
2. To evaluate the Impact of Demographic Variable on Perception and Awareness of Mutual Fund Investors.
4. Research Methodology:
The study mainly deals with the awareness and perception of mutual fund investors in Gujarat State. The required data was collected through pretested questionnaire administered on a simple random and judgement sample of 1182 mutual fund investors in Gujarat State. Respondents were screened and inclusion was purely on the basis of their knowledge about financial markets, MFs particular. The purpose of survey was to understand the awareness and perception of individual investors towards MF investments. It is also aimed to analyse the interaction between Awareness and Perception of investors. Research design adopted for this specific study is descriptive in nature and respondents were selected across major 10 cities of Gujarat State during the year 2013.
5.  Data Analysis and Findings:
To assess the perception of investors about mutual fund investment following analysis had been carried out, viz. t-test etc. to understand its impact and association with other variables. The results are as given under:
Perception of respondents regarding investment in mutual funds is measured suing Linkert Five Point Scales with sixteen questions. Awareness for mutual fund investments is also measured using seven questions. To get overall perception and awareness of selected respondents, answers of each respondent are added for sixteen and seven questions respectively.
Average score of perception and awareness is compared with gender, experience and education of respondents. Mean scores of perception and awareness is compared between two groups (gender and experience wise comparison), using student’s t-test whereas it is compared between educational qualification of respondents using Analysis of Variance test. 
Below table shows group statistics in form of mean, standard deviation and standard error of means, of awareness and perception scores for males and females. 
H01:Perception and Awareness does not differ significantly among male and female respondents
Table 1: Comparison of perception and awareness scores between male and females
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Mean perception score among male investors  is 50.955 with SD 7.87 whereas 50.61 with SD 7.71 among female investors. Mean awareness score of male investors is 2.97 with SD 1.13 whereas in female investors is 2.78 with SD 1.17. To check statistical difference in mean scores of perception and awareness among male and female respondents, Student’s t-test is applied and its p-value is obtained. Below table shows output of Student’s t-test.
Table 1a: Independent Samples Test
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Before calculating p-value for Student’s t-test it is essential to check equal variability among groups. The test for equal variability among groups is known as Levene’s test. Levene’s test shows that there is equal variance among two groups (p-value > 0.05). Hence Student’s t-test is done with assumption of equal variance. P-value of t-test is 0.593 (>0.05) for perception score whereas it is 0.042 (<0.05) for awareness score. It can be concluded that mean perception score of male and female respondents do not differ significantly whereas mean awareness score is significantly differ between males and females. It means that male investors are having relatively higher level of awareness than female investors.
H02: There is no significant influence of experience on Perception and Awareness of respondents
Table – 2: Comparison of perception and awareness scores among respondents with less and more experience in MF investment
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Mean perception among respondents with less experience (<3 yrs) is 49.82 with SD 8.24 whereas that of more experience (>=3 yrs) is 52.48 with SD 6.95. Mean awareness among less experienced respondents is 2.8 with SD 1.086 whereas that of more experienced respondents is 3.14 with SD 1.203. 
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[bookmark: _GoBack]Levene’s test shows significant results for perception and awareness scores. Thus t-test is performed with assumption of unequal variability among groups. The p-values of both parameters (perception and awareness) show significant difference between two groups of respondents. It concludes that respondents with high experience have good perception and high awareness as compared to less experienced respondents (p-value <0.001).
H03: Education of respondents does not influence Perception and Awareness of respondents
Table – 3: Comparison of perception and awareness scores among respondents with different educational qualification[image: ]
Above table shows descriptive statistics like mean, standard deviation, standard error and confidence interval of awareness and perception scores for respondents with various educational qualifications. To check significant influence of educational qualification on awareness and perception, one way Analysis of Variance (ANOVA) test is applied. 

Table – 4: ANOVA table
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Above table shows significant difference in awareness and perception scores of respondents with lower, higher and finance education (p-value < 0.05). As the p-value is significant for both parameters, it concludes that mean scores of awareness and perception is differ significantly among at least two groups.To know which pair of groups shows significant difference in mean scores, Post Hoc test is applied with Tukey HSD test. Below table gives results of Tukey HSD test.
Table- 5: Post Hoc Tests for multiple comparison
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Above table depicts that mean awareness score is differ significantly between lower level and finance education (p-value<0.05). There is no difference in respondents with Lower and higher level education as well in higher level and finance education (p-value>0.05).Mean perception is significantly differ among respondents with all type of educational qualification (p-value < 0.01).
6. Conclusion: 
It can be concluded that mean perception score of male and female respondents do not differ significantly whereas mean awareness score is significantly differ between males and females. It means that male investors are having relatively higher level of awareness than female investors. There is no difference in respondents with Lower and higher level education as well in higher level and finance education. It can be concluded that investors with high experience have positive perception and high awareness as compared to less experienced investors. It is observed that perception is significantly differ among investors with all type of educational qualification. It can be summed up that Gender, Education, experience and qualification affects the perception of investors.
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Lower 

Bound

Upper 

Bound

Lower

235 2.8128 1.04547 0.0682 2.6784 2.9471 0 6

Higher

870 2.9632 1.17356 0.03979 2.8851 3.0413 0 7

Finance

77 3.1948 1.08869 0.12407 2.9477 3.4419 1 6

Total

1182 2.9484 1.14631 0.03334 2.883 3.0138 0 7

Lower

235 48.2128 6.91442 0.45105 47.3241 49.1014 27 66

Higher

870 51.2885 7.93084 0.26888 50.7608 51.8162 27 71

Finance

77 54.7922 7.21901 0.82268 53.1537 56.4307 39 69

Total

1182 50.9052 7.85136 0.22837 50.4572 51.3533 27 71

Awareness

Perception

Descriptive statistics

Parameter  Education  N Mean

Std. 

Deviation

Std. Error

95% Confidence 

Interval for Mean

Minimu

m

Maximum
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Sum of 

Squares

df

Mean 

Square

F p-value

Between Groups 9.189 2 4.595 3.512 0.03

Within Groups 1542.663 1179 1.308

Total 1551.852 1181

Between Groups 2994.765 2 1497.383 25.29 0.000

Within Groups 69806.622 1179 59.208

Total 72801.387 1181

Awareness

Perception
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Tukey HSD

Lower 

Bound

Upper 

Bound

Higher -0.15045 0.0841 0.174 -0.3478 0.0469

Finance

-.38204

* 0.1502 0.030 -0.7345 -0.0296

Higher Finance -0.23159 0.1360 0.205 -0.5507 0.0876

Higher

-3.07574

* 0.5657 0.000 -4.4032 -1.7483

Finance

-6.57944

* 1.0104 0.000 -8.9505 -4.2084

Higher Finance

-3.50370

* 0.9149 0.000 -5.6506 -1.3568

95% Confidence 

Interval

Awareness Lower

Perception Lower

*. The mean difference is significant at the 0.05 level.
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(I) 

Edu_C

(J) 

Edu_C

Mean 

Difference (I-J)

Std. Error p-value
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Gender N Mean

Std. 

Deviation

Std. Error 

Mean

Male

1011 50.9555 7.87772 0.24776

Female

171 50.6082 7.70971 0.58958

Male

1011 2.9763 1.13949 0.03584

Female

171 2.7836 1.17572 0.08991

Perception

Awareness
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Lower Upper

Equal variances 

assumed

0.504 0.478 0.535 1180 0.593 0.3473 0.6494 -0.9268 1.62141

Equal variances 

not assumed

0.543 234.114 0.588 0.3473 0.63952 -0.91264 1.60725

Equal variances 

assumed

1.537 0.215 2.035 1180 0.042 0.19264 0.09466 0.00692 0.37835

Equal variances 

not assumed

1.99 227.343 0.048 0.19264 0.09679 0.00192 0.38335

Mean 

Differenc

e

Std. Error 

Differenc

e

95% Confidence 

Interval of the 

Difference

Perception

Awareness

Factors  Variance 

Assumption

Levene's Test for 

Equality of 

Variances t-test for Equality of Means

F p-value T df p-value
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Exp_MF N Mean

Std. 

Deviation

Std. Error 

Mean

<3 yrs

701 49.8217 8.24437 0.31139

>=3 yrs

481 52.4844 6.95224 0.31699

<3 yrs

701 2.8146 1.08621 0.04103

>=3 yrs

481 3.1435 1.20338 0.05487

Awareness

Perception
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Lower Upper

Equal variances 

assumed

5.804 0.016 -5.807 1180 0 -2.66272 0.45855 -3.56239 -1.76306

Equal variances 

not assumed

-5.992 1.131 0 -2.66272 0.44435 -3.53457 -1.79088

Equal variances 

assumed

8.54 0.004 -4.893 1180 0 -0.3289 0.06722 -0.46078 -0.19702

Equal variances 

not assumed

-4.801 960.792 0 -0.3289 0.06851 -0.46335 -0.19445

p-value

Mean 

Difference

Std. Error 

Difference

95% Confidence 

Perception

Awareness

Independent Samples Test

Parameter  Equality of 

variance

Levene's Test for 

Equality of 

Variances t-test for Equality of Means

F p-value t df


